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ABSTRACT 
As communication broadly means sharing and transmitting information among the individuals and between the 

groups the need of sharing information and knowledge has never been felt so powerfully as in this technical and 

global age .The Society is living in changing times.   Now Media is not a luxury, it is the strongest need of the hour. 

All the fields related to social, political, commercial, industrial, ethical, global, technical, international affairs, 

entertainment, literature and many more are closely associated with media. Media communicates each and every 

information in a powerful blow and its effect can be felt everywhere. In intercultural debates Media plays a very 

important role. Media cannot work without communication devices. all the essential elements of communication are 

used by Media to create a strong impact. In democracy Media is considered as the forth pilla. Media works as a 

bridge between the people and their representative and during the process they communicate all matters.   Message 

transmission is not a new art, from the times immemorial it has been used for the sack of spreading awareness as 

well as creating new path for development.   It is at the core of equitable development. Significant political and 

economic developments and innovations in the field of communication technology towards the end of 20th century 

have left deep impact on the world. Globalization has given a new dimension to the capitalist economy, has altered 

the power and functions of the nation-state and created a global village. These events have provoked a polemical 

debate on democracy, the nation-state, citizenship and the role and function of media. Media can expose corruption. 

It can keep a check on public policy by throwing a spotlight on government action.   It can change the rotten social 

systems. It can bring revolutions; it can turn down the governments. Can we see the power of communication 

elsewhere as we see in the Media. Within the above framework this paper attempts to look at challenges of 

economic sustainability, citizenship, the role of communication in democracy, the need for democratization of media 

& changing priorities of the media. This paper also focuses on role of media in society along with finding out the 

strategies for democratic success. 
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I.  INTRODUCTION 

The sixth edition of the Oxford Advanced Learner’s 

dictionary says democracy is a system of government in 

which all the people of a country can vote to elect their 

representatives. It also defines communication as the activity 

of expressing ideas and feelings. Whichever meaning any of 

us here would want to give to those two key words, it is 

important that we see democracy and communication as 

inseparable ingredients of any successful government of the 

people, by the people and for the people. The Media, which 

has often been described as the backbone of a democracy, 

plays a crucial role in shaping such a healthy democracy. 

Fact is there can be no democracy without a viable media, 

which makes us aware of various social, political and 

economical activities happening around us and the larger 

world. The media operates like a mirror, which strives to 

show us the truth about our existence and the realities of life. 

The right to freedom in Article 19 guarantees the Freedom 

of speech and expression. 

mailto:garimadubey108@gmail.com
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Communication is actually the live-wire of any society as it 

is the vehicle through which ideas and opinions are shared 

and understood. It serves as the bond between disparate parts 

of a society and enhances people’s culture and profession. 

Today, we live in the exciting age of information 

technology, which has shrunk the world on to our palms via 

smart phones and the internet. We are daily bombarded with 

information and can get the pulse of the world with just a 

click of a mouse. The blend of technology and human 

resources (in the form of media practitioners) has brought 

rapid changes to societies in unearthing rampant corruption 

in politics and society and galvanizing pressure groups 

The exercise of freedom of expression in a democracy has 

little meaning if it can only be exercised on an individual 

level. Freedom of expression is not only about what we 

allowed to tell our neighbor - or to hear from him or her. 

Crucially it is to do with the expression of facts and opinions 

and receiving of information through the media. The media 

inform the public about matters of public interest and act as 

a watchdog over government:  it is ... incumbent on [the 

press] to impart information and ideas on matters of public 

interest. Not only does it have the task of imparting such 

information and ideas: the public also has a right to receive 

them. Were it otherwise, the press would be unable to play 

its vital role of "public watchdog".
 
The Internet and digital 

communication networks will not undermine the 

development of a global communication oligopoly; rather, 

they will be an integral aspect of it. Historically the rise of 

crucial new communication technologies like broadcasting 

has generated national public debates over how best to 

deploy these resources. It was as a result of such debates, for 

example, that public systems of broadcasting were 

established to serve publicly determined goals, not to 

generate profit. These debates often took place among 

society's elites, but there has been periodic popular 

intervention. The extent to which there is non-elite 

participation into communication policymaking may be a 

barometer for the level of democracy in a society. 

Media’s Vital Role in Development 

Independent media play a crucial role in building and 

sustaining democracies, societies, and economies around the 

world. They provide citizens with the information necessary 

to make informed political and economic choices. 

Independent media give voice to women, youth, and 

minorities, along with dissident political opinions. They also 

improve communities by providing citizens with important 

information on health, the environment, and rural 

development, and help people prevent and respond to 

disasters. Advances in technology have allowed media to 

deliver news and information to growing numbers of people 

share their stories as they occur across the street and around 

the world. The spread of the telegraph system enabled 

foreign correspondents to file their stories in hours rather 

than weeks. Radio broadcasts brought the sounds of the 

world into people’s living rooms and provided real time 

reporting of events as they unfolded. The arrival of 

television allowed people to see what they could only 

imagine previously. Cable and satellite technology created 

even more opportunities for people to be connected. Another 

jump in the ability to share information occurred with the 

advent of the personal. 

Media development practitioners should broaden their 

appeal to donors and raise awareness of how free and 

independent media contribute to social and economic 

development. Certain niches of media, such as local or 

health news, hold promise for future development in many 

countries. The benefits of media development are abundant 

and wide-ranging, and donors should be more aware of the 

sector’s potential to address their areas of interest. ten years 

is expected to continue in the future and  represents the best 

opportunity for media development organizations to expand 

their resource base. Education and advocacy will be required 

to inform Americans of the powerful and positive impact 

that independent media can have in developing countries.  

II.  REVIEW 

A more interesting definition comes from sociologist, T.H. 

Marshall, (‘The Concise Dictionary of Sociology, p 54, 

1994) who defined citizenship as "a status, which is enjoyed 

by a person who is a full member of a community. 

Citizenship has three components: civil, political, and social. 

Any discourse on citizenship is appropriate only in the 

background of democracy and civil society, because 

citizenship is regarded as a fundamental plank of democracy. 

Genuine democracy demands a system of constant 

interaction with all the people, accessibility at all levels, a 

public ethos which allows conflicting ideas to contend, and 

which provides for full participation in reaching consensus 

on socio-cultural, economic and political goals. Such 

interaction takes place at different levels both separately and 

simultaneously.  

Michael Traber (1994), holds that the Endeavour for equality 

and justice for all is based on the democratization of 

communication. He has laid down six principles. They are:  

The principle of human dignity :  

The principle of freedom :  

The principle of truth telling :  

The principle of justice :  

The principle of peace :  

The principle of participation :  

According to Majid Tehranian, it takes the form of a 

dialogue which, if carried out in freedom and equality of 

discourse, leads to a successful development of a universal, 

human civilization in whose idiom we all need to speak in 

order to understand the national and local in their rich 

variety of human sub-cultures. (Philip Lee, 1995).A 

prerequisite of democracy, therefore, is the democratization 

of communication, which in turn requires the empowerment 

of individual. (Philip Lee, 1995). In the view of Jurgen 

Habermas and others, the public sphere works most 
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effectively for democracy when it is institutionally 

independent of the state and society’s dominant economic 

forces. Although such autonomy is difficult to develop and 

maintain, the point of democratic communication policy-

making is to strive toward this goal, although within this 

institutional schema there are many different shapes a public 

sphere may assume.(Herman, McChesney,1998). The Indian 

situation is not very different from what Gerbner has 

described. Both public and private media have failed the 

nation in creating well-informed and enlightened citizen. 

Sunil Khilnani (2000) warns that "every Indian, poor and 

rich, can be certain of one thing in the decades to come: 

individually and together, they will encounter a steady 

stream of politics-plenty of it, becoming ever more 

intricate." And he also observes that "the coming of 

democracy necessitates a new kind of social intelligence, a 

different division of intellectual labour in the society. 

George Gerbner (2002), in his recent article observed: "Our 

children are born into homes in which the dominant story 

tellers are not those who have something to tell but a small 

group of global conglomerates that have something to sell. 

Channels multiply but communication technologies 

converge and media merge. The Indian situation is not very 

different from what Gerbner has described. Both public and 

private media have failed the nation in creating well-

informed and enlightened citizen. Except for the pre-

independence Nationalist Press, the performance of privately 

owned print media, cinema and public broadcasting have not 

raised to the expectations of a growing democracy.  

   III. CONCLUSION 

"India has one of the most restrictive, archaic attitudes about 

access to information-this is certainly an aspect of the state 

that needs to be opened up to the criticism of democracy. 

The laws on the right to public information combine legacies 

from the colonial Raj with a more contemporary 

technocratic secrecy. Governments consider themselves to 

be doing their citizens a favour in giving them scraps of 

information, rather than fulfilling one of their core 

obligations. (Indeed, the failure to educate the vast mass of 

Indians might be considered the biggest and most systematic 

withholding of information.) The symptoms of media 

globalization have started showing prominently on Indian 

media landscape. The country has gone too far in the process 

of globalization. It is too late to beat a retreat. Instead of 

attempting to stop the on going processes or turn back media 

centralization and commercialization, it will be more 

prudent to seriously concentrate on developing a set of new 

communication policies based on alternative media 

paradigm. There is an exhortative need to shift our focus 

from traditional mass media controlled by big conglomerates 

(newspapers, radio, TV and cinema) to alternative, more 

people friendly, cost effective, small, and interactive media 

like community radio, community newspapers, video and 

audio cassettes.  

Internet is another medium, which can contribute to free and 

speedy dissemination of information. No doubt, the 

technology itself has serious limitations. The lack of 

infrastructure, access has brought criticism against having 

‘digital democracy’ and creation of ‘nettizen.’ But recent 

events like post 9/11 developments have proved that Internet 

can be effective medium to express dissent and disseminate 

the other side of the event. In the Indian context, the reach 

may be small but its effect can be enormous. Creating 

alternative media systems is not easy. It needs sustained 

effort, funding and interest. But, once it is achieved we could 

create a public sphere in real sense, where people-centric, 

decentralized and democratized media will become true 

voices of people, community and the nation. 

Professor Mary Kaldor of the London School of Economics 

in discussing communicative power in the context of 

democracy promotion in a forthcoming edition of the Global 

Civil Society Yearbook (Kaldor 2007) argues that: ―The 

more bottom up the approach, the more the emphasis is on 

dialogue and communication, the more favorable the terms 

and Publics in most developing countries depend for most of 

their information on their media. Being informed of 

development strategies and policies requires media being 

capable and interested in informing and explaining such 

policies in ways that publics –and particularly people living 

in poverty—can understand. It requires media to provide a 

forum for public debate on them; and it requires media that 

are amenable and able to act as conduits for people living in 

poverty to communicate their perspectives into public 

debate.  
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